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FOREWORD

YOUR COMMANDER-IN-CHIEF SAYS

We are pleased you have volunteered your servNot by machines alone will we win this war.

ices to help tell the story of what USO means in
the one important job of helping to win the war.

Unitedly, unstintingly, and without interruption

A real job is being done. I am sure that what
you tell your audiences about this job will make

or delay, we have solemnly promised to give our
men a mounting tide of guns, tanks, planes and

every one of your listeners a contributor to the
nation-wide campaign. Speakers will speak; campaign workers will receive contributions. While
you, therefore, will not have the personal satisfaction of measuring the returns on your talk in
terms of gifts, I feel certain that the satisfaction

more -- that we shall preserve for them wherever

you will have in being able to create a wide
understanding about USO will mean a great deal

color, the moral and spiritual values of the demo-

in itself.

cratic ideals and freedoms for which they now

ships.
We shall keep that promise, and one promise
they may be, and without regard to race, creed or

are fighting.

If we haven't told you in this Speakers' Handbook

everything you wish to know about USO, your
local campaign office stands ready to help you.

Because the USO is unitedly dedicated to that

Your talks will be one of the ways you can get
I

high purpose, and because that high purpose is
a vital part of the job of winning this war, the
USO should be supported by everybody- cheer-

i
f

fully, generously, and now.

behind the men behind the guns. I _know your
aim will be as sure as that of our fighting men.

JOHN KIERAN
CHAIRMAN, USO ÿ,VÿR FUND
SPEAKERS' BUREAU

THÿ How ANO WHY ov USO
USO came into existence last year to serve
our soldiers, sailors, and marines as well as
women workers in vital war industries in overburdened communities.
The mothers and fathers and wives and sweethearts of the men in service demanded that the
spiritual, recreational, welfare and social needs
of the men in service be met. The President, the
Secretary of War, the Secretary of Navy and the

Federal Security Agency Administrator requested
USO to take over this important phase of our
national effort.
Six national agencies, representing the three

principal religious faiths of the nation which
gave similar services during World War I, have

united to make possible the USO program. These
national agencies are: The Young Men's Christian Associations, the National Catholic Community Service, The Salvation Army, the Young
Women's Christian Associations, the Jewish Welfare Board, and the National Travelers Aid Association. USO itself plans, finances, and supervises all operations conducted under its name;

both from national headquarters and through
local USO committees. It relies on its six member
agencies to staff and operate its clubs in the
Continental United States, but itself conducts

directly all services outside the Continental
United States.
Effective management and program planning
for service clubs means personnel of high quality. Likewise, leisure-time program activities require experienced personnel. Such personnel is

hard to find, but the experienced staffs of the six
member agencies have made it possible.

Planning of the programs is done by USO.
The funds come from USO. The sign hanging
outside the Clubhouse door says "USO." The
staff members wear the USO emblem. The double

checking of USO National Headquarters and the
agencies themselves upon the work of the staffs
has insured consistent operation to provide the
utmost service to our men in uniform, and in

addition the specialized services which each
agency can render. In carrying on its job for

soldiers and sailors, USO has carefully selected
the locations for its clubhouses so that USO
services will reach the largest possible number
of our fighting men.
In doing this job USO creates new opportunities for the people living near army and navy
posts to help the men of our fighting forces. USO
Citizens Committees and Councils help arrange
club dances and social events, invite servicemen
to their homes, aid the collection of books and
magazines, and play an important part in making
local facilities available to soldiers, sailors, and
marines as an auxiliary part of the USO program.

THE FIRST YEAR'S ACCOMPLISHMENTS

Detached Duty--Through thlrty-four mobile

Clubhouses and Units--Soldiers and sailors are

units, USO brings comfort to isolated troops do-

being provided USO services in 403 clubs and

ing guard duty at 665 places a week, along both

J8ÿ other units. Included in these are 86 units

coasts, such as at strategic bridges, power plants,
airports, and war factories. Army officers requested this USO service for ten areas of the Atlantic
and all along the Pacific Coast.

which the Federal Security Administrator and
overburdened communities have asked the USO

to set tip in order to keep workers fit to supply
the armed forces.
Maneuvers--Because local communities could
not care for many of the needs of soldiers on
maneuvers last summer, the War Department

Overseas m USO has established and is operating
8 clubs, mobile units, and other services for the
armed forces in offshore bases and at other points
outside the continental United States.

asked the USO to provide services during this
critical period of training for war. Troop concentrations numbering as many as 4oo,ooo men

Citizens Committees--USO Citizens Committees
came into being throughout the country to work

were served.

alongside the professional staff in order to make

USO Camp Shows- Free entertainment is being

the service as personal as possible. In addition to

given men in ÿ5 camps and bases. As a result of
the War and Navy Departments' requesting USO
aid in army post and naval station entertainment,
USO in cooperation with the entertainment industry has organized and pays for twenty-four
professional road companies on tour of camps
and stations. In addition musicians, actors, "name
bands," Hollywood stars and comedians are volunteering performances.

sponsoring the Victory Book Campaign, aiding

Troops-in-Transit--Clubrooms have been estab-

lished in railway and bus terminals of large key
cities to provide lounges, coffee and snacks, writing rooms, and showers for individual service
men on leave and for troop detachments. In
December, the War Department requested such
USO aid for great numbers of troops on Christarias furlough.
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the troops-in-transit program, and providing

equipment for company dayrooms, USO Citizens
Committees are cooperating with Defense Recreation Committees in inviting men to local homes,
clubs and dances, and arranging participation in
civilian community events.

Victory Book Campaign ÿ When soldiers and sailors wanted millions of books, the USO became

the headquarters for the Victory Book Campaign.
This joint effort with the American Library
Association and the American Red Cross has al-

ready resulted in the period of January lÿ to
April 5 in 6,635,577 books being collected, of
which ÿ,4o6, ÿ 35 have been distributed to the men.
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USE OF THE FUNDS RAISED IN 1941

Last year Americans gave USO Sx4,365,16t
to carry out a program. Present funds will be exhausted by May 3l, 1942. Funds have been used

solely for the USO defense and war emergency
program. The USO and its member agencies are
all non-profit organizations.
Each dollar raised last year has been spent as
follows:
Overseas Clubhouses and Units....3.9,
Urban Leave.Area Services ............ 6.2qÿ
Six Emergency Services* ............ 17.0,
War Worker Units in the U.S.A...5.6ÿ
Program Direction through the
Six Member Agencies ................ 4
Cooperation with Federal Public
Health and Welfare Proorams....O.4ÿ
National Campainn Aid to 5200
Communities throughout the
U,S.A ....................................... 4.2ÿ

THE JoB TO BE DONE IN 1942-43
USO has a much bigger job than it was
originally given, back in the Spring of 1941. For
more men, in more places, and in many new

ways, the USO program must be expanded and
speeded up and improved.
By the end of 1942, our regular Army will
have grown from a peacetime 183,4oo to 3,6oo,ooo men, and our two-ocean Navy will have

scores of new fighting ships and hundreds of
thousands of sailors and marines. Over 4,ooo,ooo
men- and nobody knows how many million
more before victory is won.
Whatever the number of men, and wherever

they may go, the USO must be ready when called
upon by the Army and Navy to follow them
with its services. The problems of service men
are and shall continue to be USO's problems.

Everywhere, USO will bring with it a touch of
home. Services to men and women in defenseareas will be continued.

Careful plans have been made by USO offi-

USO National Administration......2.4{b"ÿ--1

cials and the cost analyzed. The Federal Govern-

Special Services Contingency ........ 2.40 :

ment has approved the result. The program will
cost $3ÿ,ooo,ooo. For the details, please refer to

the following paragraphs.
* Maneuvers, USO-Camp Shows, Troops-in-Transit, Detached Duty, Citizens
Committees, Victory Book Campaign.

Our army alone grew from 867,000 last February to 1,6oo,ooo in October. Last year USO
planned 339 service units for the men. There are

585 today. Next year USO plans to operate about
94° clubhouses and other service units. The cost
of this will be .......................................... $15,466o046

USO now has 28 service units in nine transocean bases including Hawaii, Alaska, Canal
Zone, Trinidad. Plans today call for 12 more
without anticipation of future American troop
movements which are provided for in a special
emergency services fund. To operate all of these
next year will cost 5.9% of the $3ÿ,ooo,ooo, at
least a total of .......................................... $1,876,518

Saturday night and every other night- soldiers and sailors on leave. For them local groups

cooperating closely with USO provide special
Leave-area Clubhouses and activities. To help
where needed in overburdened communities,
USO has set aside 31/ÿ% of the $3ÿ,ooo,ooo,
or ................................................................ $1,0000000

Buildings -- particularly rented buildings -need repairs, alterations and occasional enlargement. This maintenance and additional equip-

ping for the 94o-odd operations where USO will
be giving service will cost 2.8% of the total,
or ................................................................... $910,000

To administer these operations, to supervise
the staff, and to plan and direct the programs
from the offices of the six member agencies of
USO, 2% is set aside, amounting to ....... $660°000
The above are the services like pins in a
map, USO services in definite towns and
cities, near leading army and navy posts and
defense centers. The total cost of them in

USO's second fiscal year will be..$19,912,564
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The sweat and grime and work of maneuvers
are just the same as real war, except they're not
shooting to kill. One million troops last year.
This year's maneuvers may be the biggest military operations this hemisphere has ever seen.
USO will be there--just as last year--to help
the local communities supply the comforts an"
facilities which are so needed and so appreciated.
This will cost approximately ..................... $250,000

Not only here in America, but in the Hawaiian Islands and Alaska as well as in our other
offshore bases, there are thousands of men in
task-forces on detached duty far from USO clubs.

But USO services are brought to them by mobile
field units--food snacks, cigarettes, stationery
and many varied services. Next year this will
cost ................................................................ $684o636

Troops going to maneuvers, troops going to
new duty, troops going to transports for overseas
service, troops on furlough- last year one national railway group alone moved almost ÿ,ooo,ooo men an average distance o.f 1,5oo miles as
military units. USO Troops-in-Transit lounges in
bus and railway terminals of key cities and smaller units in other spots- mostly manned by volunteers -- give these men some part of the services
they have been getting near their camps. Next
year this will cost ......................................... $350,000

The largest traveling show-business ever organized- the greatest chain of theaters, in 225
army camps and naval stations--the largest
number of companies, 24 of them--and a talent
pool of the most famous actors, radio stars and
musicians, and "name" bands who contribute
I1

their services. Every two weeks these shows are
given the soldiers and sailors and marines in
these posts without charge--more than 6,ooo
performances in the second year of USO-Camp
Shows, Inc. This will cost less than $ÿ.oo per man
per year for the men in our Army, Navy, Marines

tlle cost of the national campaign services to the
campaign committees in the 6,ooo participating

and Coast Guard, amounting to .......... $4,000,000

$3ÿ,ooo,ooo, will cost a total of ...... $1o098,394

comnnmities will be only .9.3%, or ........... $735,800

These essential non-operating expenditures, amounting to 3.43% ot the total

USO-Citizens Committees -- organized by thousands of volunteers -- operate in cooperation with

USO Clubs and independently in areas where
there are no Clubs, help serve the men in uniform

with home hospitality and arrangements for their
participation in the normal civilian activities of
the region, preserving their contacts with democratic American home life. To defray this expense USO is allocating ............................... $94°558

The above are far-flung services of USO,
not rooted to one spot, but mobile so as to
act wherever needed. They total....$5,379,194

The world knows that the democracies will
advance. Where and when they will strike can
only be known as our forces make their landings.
To be prepared to render all services it is
called upon to perform and to meet the known
increase in war efforts which all America will

feel in the coming year, USO with approval of
the federal authorities, has set up an emergency
services fund of ........................................ $5,609,848

TOTAL ...................................... $32,000,000

The planning and coordinating of USO services is done by the National Headquarters for
these 94o-odd USO Clubs and service units. To

do this will cost an estimated 1.13% of the
$3ÿ,ooo,ooo, or a total of ........................... $362,594

The $3ÿ,ooo,ooo USO War Fund Campaign
must be organized. Millions of dollars worth of
radio, stage, screen, advertising and newspaper
talent is donated. Volunteer effort of business
men, women and civic leaders is donated. Thus
o
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would have to be raised. It would, for instance, take hundreds of millions of dollars
to give each man in uniform a free pack of
cigarettes each day. Small operations can be
run completely free, but one which tries to
serve our enlisted men as a whole faces a

SOME QUESTIONS Yoo MAY BE ASXEIS
TO ANSWER
Q. How Many Soldiers and Sailors
are Served by USO?
A. Eventually almost every one of them. Some
use the USO club every day. Others can come
only as the restrictions of their duty permit.

bigger problem. All items distribmed are free
to men on outpost duty and on maneuvers.

Still others come in contact with USO when

Q° Where Are USO Clubs Located?

it comes to them with welcome service when
they are on maneuvers, on detached duty,
or traveling. By February, 1942, estimated
monthly attendance was in excess of 5,ooo,ooo men. USO-Camp Shows, Inc., reaches a
large proportion of all our men in uniform.

A.

whom it serves. USO clubs are located near
the army camps and naval stations and in the
large leave-area cities where uniformed men

go on furlough. All locations are carefully
picked so that USO services will reach the
largest possible number of our fighting men.

Q. Who Uses USO Most?
A. The lonely boy who is seeking some friendly
place to go; the soldier or sailor who likes
congenial company and other social entertainment; the soldier who wants to associate with

civilian families in town, through the help
of USO.
Q. Does USO Give Away Everything Free?
A. Its most important services are free. There is
no charge for the use of its clubhouses, dances,
games, etc. There is now no admission charge
for any of its great circuit of Camp Shows.
Refreshments for parties and free cookies are
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USO's job is to be near the soldiers and sailors

Does USO Take Over the Work of Local
People in Helping the Servicemen?
A.

On the contrary, USO creates new opportuni-

ties for the people living near army and navy
posts to help the men of our fighting forces.
USO Citizens Committees and Councils help
arrange club dances and social events, invite the servicemen to their homes, aid the
collection of books and magazines, and play

an important part in making local facilities
available to the soldiers and sailors as an
auxiliary part of the USO program.

generally provided by women volunteers who
work with USO. Candy, cigarettes and food

Q. Does USO do Anything for the Wives

are sold at the snack bar, as they are sold by
the Army in the camp canteens. The Army

A. All through the nation USO helps find lodg-

prefers that USO should not give everything
away free and, if it did, many more millions

wives who often wish to live near the post

of our Servicemen?
ings, .jobs, and other facilities for the soldiers'
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their gratitude to the uniformed forces by

where their husbands are stationed. In "Navy
towns" like New London, Norfolk or San

giving service and financial suppo,-t.

Diego, USO is particularly needed by tile
wives of the sailors, left behind when their

Does USO receive any money from
the U. S. Government?

men sail out under sealed orders, no one
knows where, no one knows for how long.

A.

No. As originally agreed, the Government

built many of the USO clubhouses now in

Social activities and opportunity for service
are provided by USO for the wives of the men

use. All USO operations, however, are

financed by private funds which are secured

in uniform. The constituent agencies of USO
also carry out programs of service to other
women affected by the war, such as nurses,
clerical workers, laundresses, and cafeteria
workers in the military and naval cantonment
areas, when community facilities for normal
social life are inadequate.

through the annual campaigns. The close cooperation between governmental agencies

and the USO is based upon the premise that
tax funds support the work of governmental

agencies and private funds finance the USO
program.

Q. Does US0 Help Women in War Industries?

How is professional personnel selected

A. Where expanding war industries have over-

for USO operations?

burdened small communities beyond their

A.

resources, USO is sometimes called upon by

This personnel has been recruited from the

the Government to lend its aid particularly

staffs of the six national agencies affiliated
with USO, and from the ranks of trained and

to low-paid women workers. The USO budget
for this work is limited to 6 per cent.

experienced workers known to these agencies.

Do What is the Relationship Between
USO and the Red Cross?
A. At the Army camps and Navy stations, US()

. Why Didn't the Government do

Tbls Work Itself?
A. Most of our fighting men were civilians a

serves the soldiers and sailors in clubhouses
adjacent to the military reservations. The
Red Cross serves them on the reservations,

year ago. They will be again after victory is
won. The democratic way to help them -- and

they are fighting to preserve the democratic
way- is for their fellow-civilians to do the

job rather than having everything under
government control as it is done in the to.talitarian countries. Men and women of America

1

1

especially in the hospitals. In transit, USO
aids the troops in the terminals; the Red
Cross on the trains. USO serves the men while

off duty and on leave; the Red Cross while

have asked this right-that they may help

on duty. The relation of each organization to

to maintain democracy in practice and show

the fighting forces is clearly defined by mili-

6
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tary regulations and by a specific written
agreement between them so that their services
are not duplications but complementary and

everything. Words are not enough, so all
we can say is 'We will repay you on the

co-operative.

battlefield.' God bless youl
Boys from the Middle West."

Q. How Can I "Join" in USO Activities?
A. Everybody can help. Everybody can have a

chance to give through the USO War Fund
Campaign. Everybody can help by turning
over books and magazines to the Victory Book

PLANNING Your T,tLK

Campaign. Where there is a USO Citizens

Consider your audience. Bring out facts which
will interest them. If you are speaking to

Committee, you can join this group. If there

business men, undoubtedly they will not only

I,

is a USO Club in your neighborhood, you

be interested in the business-like way in

can volunteer to help the director on one of
the many committees that serve the men.

which USO is operated but also in the variety
of USO services available to their sons who
may be in the armed forces. If you are speak-

And you can help by learning about USO
and telling your friends of what it is doing
to help our fighting forces.

want to know of the ways in which they can

Q. What can women do to co-operate if there is

serve USO. They will be interested in USO

no USO operation within a reasonable distance
of thelr homes?

services available to their sons who may be
in the Army or Navy.

A. They can "adopt" a USO club, center or other
operation in some other part of the country,
or, through their home-town-committee, see
that the men from their local community have

ing to a group of women, they will probably

1

such experiences, as you may have listeners
who have had no first-hand impressions of

the loyal and constant backing of that community. They can remember the birthdays of
these men; they can send them those little
things soldiers cannot buy with their limited
pay.

O. What are our fighting men saying about USO?
A. The following is a letter received by a USO
unit at E1 Paso, Texas:
"Dear Ladies:
"The boys . . . want to thank you for

18

Give personal impressions. If you have partici-

pated in any phase of the USO program or if
you have visited a USO clubhouse, tell about

USO.
a

Plan your talk. The usual three parts of any
talk, no matter how brief or long, are: The
opening, main body, conclusion. Each speaker
should give the talk in his or her own way.
Make the facts we are presenting in this
handbook your own. Most speakers plan to
use opening statements which will secure at-
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tention right at the outset. In the light of the
opening you use--whether it be your own
observation or a quotation from some outstanding person- you will develop the main
body of ),our talk. Whatever you select for the
main part of the talk, present your points as

specifically as possible and in a logical sequence. No speaker can tell everything about

USO in a single talk, especially if you are
participating in a program with other speakers. This is another reason why you should
carefully marshal your facts and illustrations.
You also probably have a favorite way of concluding a talk- a certain point, a story, or
perhaps a quotation. Whatever method you
prefer, when you are through- stopl
4. Abouf quesiions. In the event the meeting is
one in which you are asked questions, this

will give you a chance to explain points which
you have not included in your talk or to
comment further upon points which you have

included. Should you be asked a question
which you cannot answer, it will be advisable
for you to take the name and address of the
person asking the question and ask the campaign office to send this person tile information.

FIVE MINUTE SPEECH
When you put a gun in a soldier's hands,
when you place sailors on a warship, when you
assign a pilot to a plane, you have to give them
more than mere physical equipment. Wars are
not won by machines alone. You have to endow

these men with fighting hearts.
We don't need to worry about the fighting
hearts of our men, not when the Navy Department issues a communique from the Southwest

Pacific saying:
"No officer or man left the ship until it sank
under him. A number of survivors were later
rescued."*

How do you make a Navy like that? How do
you make an Army like the one MacArthur
trained in the Philippines? You do it by taking
care of the men before they are at grips with the
enemyl Then don't we owe our several million
men in training here now, every blessed thing
we can give them, now?

Think of millions of vigorous young men
packed in training camps where they sometimes
outnumber the people in the nearest town five
and ten to one. A little more than a year ago

these men had nothing to do when they got off
the Army or Navy reservation but walk up and
down "Main Street" or sit in groups on the curb
and "grouse" because "there was no place to go,"
there "was nothing to do." It's no secret that they
were getting pretty "stale" inside, lonesome and
homesick too, and who blames them?
* April 4, ÿ942

The War and Navy Departments quickly
realized this. So did the leaders of six great social

there was time to tell you about the friendly USO

agencies--the YMCA, the National Catholic
Community Service, the Salvation Army, the

lounges in railroad and bus stations--maybe
you've seen some--which serve as miniature clubs
for traveling men in uniform -- or about the Mo-

YWCA, the Jewish Welfare Board and the National Travelers Aid Association. They all got

bile Units, which bring USO clubs on wheels to
lonely men on detached guard duty: protecting

together and talked it over, and as a result, these
six agencies united to form a common organization- the USO-to take care of the off-duty
hours of our men. Representing Catholic, Protes-

arsenals, docks and bridges on both east and
west coasts- or about the admission-free USO
Camp Shows -- 24 of them -- touring Army camps
and Naval stations- not to mention the galaxy
of Hollywood and Broadway stars and "name"

tant and Jew, the USO is in every sense of the
word the United Service Organizations.

Did the USO wait until it could raise enough
money to finance its program? It did not! it
borrowed money and launched its program in
rented buildings, borrowed buildings, anywhere
it could hurriedly set up a "home away from
home." Now, less than a year after funds became

available, the USO is operating a total of 613
clubs and other service units at home and overseas. In the homeland alone, the USO is on the

job in 3o3 communities in 43 states, assisted by
a corps of 4oo,ooo volunteer women. Constant

efforts are being made to meet the shifting needs
of communities affected by military and industrial activities of the war effort.

I wish I had time to describe the comfortable
USO clubhouses, with lounge rooms, showers,
reading and writing rooms and social halls, and

tell you about the host of activities that go on
there: dances, card parties, games, study and
hobby classes, and so on. I'd like to tell you how
USO volunteer women all over the country arrange "home hospitality" for the boys. I wish

bands who enliven the boys through surprise
visits arranged through USO Camp Shows.
Friends, it's so varied, it's so stupendous, it's
so packed with human interest, it's so warmly

American- all the things the USO is doing for
our boys, I could talk for an hour and still have
things left to say! But take my word for it, won't

you? USO is alive with humanity! I've seen it in
action, and I know. Once you've seen it, you
want to go out and root and plug for it as I
am doing. When you see the grinning faces of
those men at the clubs (they used to have nothing to do but promenade Main Street, remember?) it gets you, it gets you in the throat. Honest. I've never performed as a cheer leader, but

believe me, I'll lead off with a rousing cheer for
the USO any time!

QUOTATIONS You MAY FIND USEFUL
William Green, President, American Federation of
Labor ÿ "The five million men and women who
make up the American Federation of Labor are

in this war with everything they've got. They
are the production soldiers of America. Their
sons and brothers and loved ones have been
called to serve in the nation's armed forces and
meet the enemy on the battle fronts. An opportunity now presents itself to the members of the
American Federation of Labor to doa good turn

for these boys in uniform. The USO is showing
us the way. Through the USO each of us can
make a personal contribution to bring a little bit
of home to our fighting men wherever they are
sent. To them the USO means friendliness, cheer,
the little comforts that count when men are far

from their families and firesides. We who are
serving on the home front and giving our strength
and energy to provide arms for our soldiers, sailors and marines, want them to know that our
hearts are with them. We can demonstrate this

in a tangible way by contributing to the USO."
Admiral Ernest J. King, Commander-in-Chief of

U.S. Fleet and Chief of Naval Operations,
U. S. Navy ÿ "I have followed with interest and

appreciation the development of the activities of
the US0. I desire to express, on behalf of the
officers and men of the Navy, Marine Corps and
Coast Guard, hearty approval of the excellent
work which has been begun -- and to extend our
best wishes and hope for continued success in its
future extension."
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Frank Knox, Secretary of the Navy--"Noone
needs a friend more than the sailor on liberty
in a strange port after hours, days and even
weeks of nerve-wracking vigil in waters infested

by powerful and relentless enemies. The US() is
the friend today's American sailor finds when he
goes on leave- either in cities on the mainland

or in the offshore bases. The USO Club is a place
where his uniform is a card of admission and an
assurance of welcome. USO means relaxation,
entertainment, or complete rest. It means a chance

to do the many things for which there is no time
on a combat ship in time of war. The Navy has

made many demands on USO for the good of its
fighting men. It will make many more. It knows
it can count on the USO to deliver the goods."
General Douglas MacArthur ÿ "PROUD TO CO-OPERATE IN SUCH A WORTHY CAUSE- MAC ARTHUR."

Paul V. McNutt, Federal Security Administrator

"In the past year events have moved swiftly. Defense has given way to war. And America's welltrained troops are in battle stations far beyond
the sea. USO, itself, in that year, has come at
age. It has passed from preparation to action.

Every official of the United States Government
extends to the USO felicitations on a year o1"
earnest, loyal service .... Progressively, over past
months, hard-pressed defense towns have faced
the challenges that war has brought to them.
Thanks to your efforts and those of other organizations, help has gone to the communities, big

and little, which have been up against the problems of defense recreation and welfare .... This
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great enterprise in which we are all engaged is
both an opportunity and an obligation to do just

the efforts of its members, entertainment and
recreation have been provided, alleviating in part
the discomforts of wartime routine .... Please
convey to all hands in the United Service Organi-

this -- to help those on the front lines of national
defense adjust to the present. But it must also
help them, and help us all, to prepare for the

zations the thanks of all hands in the Navy for

future."

their splendid work."

Philip Murray, President, Congress of Industrial

Robert P. Patterson, Under-Secretary of Warm

Organizations m"Thousands of union men are
serving in the armed forces of this country. Union
men and women who are enrolled in the production army on the home front have contrib-

"Let every head of a family in this country look

uted to their comfort and well being by giving
generously to the USO War Fund Campaign. I
urge that union support of the USO continue

and that union members participate locally in
the work of the organization. It is highly important that all of us here at home should maintain
as close a relationship as we can with the men in
the fighting forces, both in the camps and over-

seas. We can do that through the USO, which
carries with the armed services, wherever the
Army and Navy direct, the values of American

homes. The USO is one way of showing the men
who bear arms in this war that we are with them,
that we have not forgotten their welfare, that
we want to do everything possible to assist them
now and to assure the continuation of American
ideals and standards after the war."

Admiral G. W. Nimitz, Commander-ln-Chief of the
Pacific Fleet, U.S. Navy m "It is a great pleasure for
me, as Commander-in-Chief of the U. S. Pacific
Fleet, to express the appreciation of the Fleet for

at his growing sons for an answer to the question

of what the USO needs in this great drive for
support .... Surely, then, your task is clear. Surely

you will have the country behind you in carrying
it out. You have the War Department's backing
one hundred per cent. We need this job done
and we need it done now."
Chester I. Barnard, President of USO m "0 n e o f
tile great glories of the work that we are engaged
in is that it is so largely volunteer. It is a perfectly amazing cooperative effort of the American
people .... Not only with respect to its spiritual
and material aspects in the operation of these
clubs, but also in respect to general community
consolidation, it seems to me that this is one of
the most important if not the most important
development that comes anywhere within its

type since the founding of this Republic. That it
should have been accomplished and carried on as
it has been seems to me a remarkable achievement. What its conclusion might be it is hard to

visualize, but I would say that this is the highest
expression of the Bill of Rights that has occurred
in the United States of America."

the splendid work of your organization. Through
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YOU'LL WANT TO READ

3" "A Report to Our Friends'"
A four-page folder which states the promises

made by USO and the performance made in
fulfilling these promises. Quotations from a

This Handbook has been prepared to anticipate information you may wish as a USO speaker. If you desire additional information, or have
some special problem on which you want advice,
please communicate with your local campaign

cross-section of Americans on USO services are
also given.

headquarters which will supply your needs. The
"Where USO Is Serving America's Forces'"

USO National Headquarters, Empire State Build-

ing, New York City, stands ready to supply your
local committee with any additional information

A map of the United States showing the locations of USO clubs and units. Services in offshore bases are also indicated.

which you desire.

You will undoubtedly want to familiarize
yourself with other USO printed material. If this
literature has not been furnished you with this
Handbook, it is available at local or national
headquarters.
To save your time, a brief description is given

of this material:

,

"'Why I Believe in USO," by John D. Rockefeller, Jr.
A four-page folder presenting an important

talk by the honorary chairman of the USO
War Fund Campaign.

. "'The Will to Win"
6. "USO War Activities Conference"
A pocket-size 3-fold leaflet which outlines
USO services; gives a month-by-month brief
report of USO developments since February,
1941; presents $3ÿ,ooo,ooo budget; and lists
reasons why people are giving now.

"Report on the Use of the Funds Raised in
1941 National USO Campaign"

A thirty-two page booklet giving addresses
delivered by twelve prominent speakers at the

April 1ÿ, 194ÿ, USO War Activities Conference held in Washington, D.C., under the

auspices of Federal Security Administrator
Paul V. McNutt.

A four-page folder presenting fundamental

facts behind the financial report, which is
also presented in detail.
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SOME SUGGESTIONS FOR SPEAKERS
nlng of campaign strategy. You are an impor-

tant link in interpreting what the general
public thinks about USO. Your report will
be helpful to the campaign office in keeping

Visit a USO Clubhouse--If you have not already been to a Clubhouse, a visit to your

nearest Clubhouse will make it possible for

.

you to speak with personal conviction about
what the USO means to the servicemen. It's

other speakers informed about particular

by far the best way to see what USO is doing.

talks.

Keep appointments promptly -- It is always ad-

points which they should emphasize in their

So About questions rain the event the meeting is

visable to arrive ahead of time for the talk

one in which you are asked questions, this

you are to give. This will enable you to be-

will give you a chance to explain points which
you have not included in your talk or to

come acquainted with the person who will
introduce you. This will also give you a

comment further upon points which you have

chance to "get the feel" of the group you are
to address. Should it be necessary for you to

included. Should you be asked a question
which you cannot answer, it will be advisable

make revisions in your talk in the light of

for you to take the name and address of the
person asking the question and ask the campaign otfice to send this person the informa-

your observation of the audience, a prompt
arrival will make this easier to do.
o

Keep within fime-limlts--Whatever period has
been given for your talk, it is important to
keep within this time-limit. Whether or not
there is to be another speaker on the same

program, all groups plan their meetings on
a time schedule. This is particularly important for luncheon-meetings as those in attendance are accustomed to returning to their
offices at a given time. This courtesy on your

tion.

=

About contributions--No speaker is to collect
funds. It may be explained that contributions
may be sent to your local USO headquarters
or to National Headquarters. Checks should

be made payable to Walter J. Cummings,
National Treasurer.

part will in itself make the group more favorably disposed toward USO. Also, it will make
it easier to place a speaker in next year's campaign.
o

Audlence-reactlons -- A report of this reaction

to the campaign office will help in the plan5o
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.ÿ3ÿ.ÿ :YHave an Appointment to Speak for USO:

(T|ME)

(PLACE)

(TIME)

(PLACE)

(-rrr,.ÿ)

(PLACE)

'J IM E)

(PLACE)

(TIME)

(PLACE)

(I'IMF.)

(PLACE)

(TIME)

(PLACE)

(TIME)

(PLACE)

(TIME)

(PLACE)

(TIME)

(PLACE)

(TIME)

(PLACE)

(TIME)

(PLACE)
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